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REAL PARTY IN INTEREST 
The real party is JAMES D. WELCH. 
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RELATED APPEALS AND INTERFERENCES 

Applicant is unaware of any related appeals or 
interferences . 
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STATUS OF CLAIMS 
The status of the Claims is as follows: 
Claims allowed: none 
Claims object to: none 

STATUS OF AMENDMENTS 
There have been no amendments after the Final Office Action. 
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SUMMARY OF CLAIMED SUBJECT MATTER 



The invention is directed to a method of providing audio 
format periodically updated professional continuing education to 
clients for payment, to keep clients aware and informed of 
developments in at least one topical category. 
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GROUNDS OF REJECTION 



As presented in a Final Action dated 04/02/2008: 

I. Whether the Patent Office properly rejected Claims 1, 6, 7, 
9-12, 14, 19 and 21-27 under 35 U.S.C. 103(a) as being 
unpatentable over Audible.com (a collection of prior at 
documenting Audible, Inc. business Methods cited in PTO-892, 
items U pages 1-3 and V pages 1-11 in view of BW (PTO-892, Item 
X, pages 1-2) further in view of Lawcast (Paper #20070102, 
PTO-892, Item: V, pages 1-2). 

II. Whether the Patent Office properly rejected Claims 2-5 and 
13 under 35 U.S.C. 103(a) as being unpatentable over Audible.com 
(a collection of prior at documenting Audible, Inc. business 
Methods cited in PTO-892, items U pages 1-3 and V pages 1-11), BW 
(PTO-892, Item X) and Lawcast (Paper #20070102, PTO 892, Item V, 
pages 1-2) as applied to Claims 1 and 12, further in view of 
Boyers (PTO 892, Item VW). 

III. Whether the Patent Office properly rejected Claim 8 under 35 
U.S.C. 103(a) as being unpatentable over Audible.com (a 
collection of prior at documenting Audible, Inc. business Methods 
cited in PTO-892, items U pages 1-3 and V pages 1-11), BW 
(PTO-892, Item X, pages 1-2), and Lawcast (Paper #20070102, PTO 
892, Item V, pages 1-2) as applied to Claim 1, further in view of 
Rosenblum (PTO-892, Item WV) . 

IV. Whether the Patent Office properly rejected Claim 15-18 under 
35 U.S.C. 103(a) as being unpatentable over Audible.com (a 
collection of prior at documenting Audible, Inc. business Methods 
contained in PTO-892, items U pages 1-3 and V pages 1-11), BW 
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(PTO-892, Item X, pages 1-2), and Lawcast (Paper #20070102, PTO 
892, Item V, pages 1-2) as applied to Claims 1 and 12, further in 
view of Rosenblum (PTO-892, Item WV), further in view of Katz (US 
5,926,624 assigned to Audible, Inc.) 

V. Whether the Patent Office properly rejected Claim 20 under 35 
U.S.C. 103(a) as being unpatentable over Audible.com (a 
collection of prior at documenting Audible, Inc. business Methods 
contained in PTO-892, items u pages 1-3 and V pages 1-11), BW 
(PTO-892, Item X), and Lawcast (Paper #20070102, PTO 892, Item V, 
pages 1-2) as applied to Claim 19, further in view of Sabludowsky 
(PTO-892, Item UU). 
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GROUPING OF CLAIMS AND ARGUMENT 



The Claims do not all stand and fall together. 
The Claims are grouped as follows: 

Group I: Claims 1-18 and 21-26 

Group II: Claims 19, 20, and 27. 

Although not distinguished by the Examiner, it is believed that 
the greater detail and specific limitations of the Group II 
Claims distinguish them over the Group I Claims. 

ARGUMENT 

Claim Rejections- 35 U.S.C. 103. 

A prima facia case of obviousness requires three elements: 

Some suggestion of motivation in the references to 
modify the reference of combine teachings; 

Reasonable expectation of success; 

The prior art reference of properly combined references 
teach or suggest the claim limitations. 

This is not overruled by the recent KSR case. The mere fact that 
prior art can be modified in a manner suggested by the PTO does 
not make the modification obvious unless the prior art suggests 
the modification it is impermissible to use the prior art as an 
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instruction manual or "template" to piece together the teachings 
of the prior art so that the claimed invention is rendered 
obvious. The use of hindsight is not permitted to guide the 
picking and choosing from isolated disclosures to arrive at a new 
invention. The teachings or suggestion to make the claimed 
combination and the reasonable expectation of success must both 
be found in the prior art, and not based on applicant's 
disclosure. MPEP Section 2142. 

Before proceeding, it is noted that the Examiner, in 
pre-final Actions, withdrew rejections based primarily on Allison 
6,546,630, and based primarily on Darago et al. 6,170,014 in view 
of arguments by Applicant, holding said arguments were persuasive 
The Examiner then cited non-Patent Audible.com materials to form 
a rejection, and in a final Action, the Examiner continued a 
rejection based primarily on Audible.com materials while 
reminding the Applicant of his right to Appeal twice rejected 
Claims . 

IN GENERAL 

The argument in this Appeal is very simple. Regardless of 
whether the Examiner's arguments were primarily based on Allison, 
(which were overcome and withdrawn), or primarily on Darago et 
al., (which were overcome and withdrawn), or primarily on the 
non-Patent Audible.com materials, (which remains the Examiner's 
basis for rejection at this time), it is not at all clear how the 
Examiner's arguments show obviousness. None of the cited 
references are sufficient to guide one skilled in the art to 
arrive at the Present Claims, WHEN THE PRESENT CLAIMS ARE EACH, 
PROPERLY, CONSIDERED IN WHOLE. The Examiner has simply copied 
the Present Claims and then sought out elements from a lot of 
various references which have somehow relevant elements therein, 
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and applied said references to one or another parts of the 
Present Claims without explanation as to how prior art directed 
that application. There is nothing in any reference identified 
by the Examiner that directs how to arrive at the sequence of 
steps in the Presently Pending Claims then pick and choose 
elements from the references used, and combine needed elements to 
arrive at the Present Claims, while rejecting other elements 
which are present in said prior art references! The Examiner 
has, without any doubt, used the Present Application as a 
Teaching Reference in order to arrive at the sequence of steps in 
the Presently Pending Claims, There is no other way to explain 
what the Examiner has done. 



ISSUE I 

Whether the Patent Office properly rejected Claims 1, 6, 7 , 
9-12, 14, 19 and 21-27 under 35 U.S.C. 103(a) as being 
unpatentable over Audible.com (a collection of prior at 
documenting Audible, Inc. business Methods cited in PTO-892, 
items U pages 1-3 and V pages 1-11 in view of BW (PTO-892, Item 
X, pages 1-2) further in view of Lawcast (Paper #20070102, 
PTO-892, Item: V, pages 1-2). 

To begin, it is noted that prior rejections based on Patent 
art, (eg. Allison 6,546,630, and on Darago et al. 6,170,014), 
were overcome and withdrawn by the Examiner. Continuing, it is 
emphasized that the Applicants position herein is very straight 
forward. It is analogous to arguing that a reference that 
describes motors, gears, nuts and bolts etc., absolutely does not 
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obviate every invention that is comprised of them. Bluntly, the 
Audible.com materials disclose lots of "motors, gears, nuts and 
bolts", but provide absolutely no insight as to how they should 
be combined to arrive at an invention which is analogically 
related to the Present Invention. Nothing in the Audible.com 
materials remotely suggest the Required SEQUENCE OP STEPS, 
(omission of any thereof providing a way out of their 
infringement), in the Present Application Independent Claims, or 
remotely suggest that one skilled in the art should seek out the 
other references the Examiner cites in formulating a Section 103 
rejection. Specifically, examining the Lawcast.com materials one 
finds disclosure of the practice of providing Audio format over 
the Internet. Examples in the «u" materials recite provision of 
Audiobooks, Newspapers, Magazines, Journals, Dow Jones 
Information, Radio Broadcasts, and Car Talk, Fresh Air, and 
Science Friday. Mention is made of targeting Financial, 
Technology and Pharmaceutical Companies and of sending emails to 
subscribers announcing new programs in their area. On page 3 of 
the materials mention of the availability of an Audible Player 
whxch can be purchased over the Internet. Examining the Lawcast 
"V" materials one additionally finds mention of Lectures by 
Professors, Business People, Religious people and Interviews with 
Authors and the like. Pages 3 and A mention access to archival 
aud 1G and hard to find stuff. Page 4 recites that the Audible 
programs are convenient, less expensive to access that recorded 
tapes and CD's, and that there are no commercials. Page 6 recites 
down-loading Audio programs and playing them back on a PC or via 
the Audio Player. Page 7 describes the Audio Player. Page 8 
makes a marketing appeal. Pages 9-11 list available downloads. 
Page 11 mentions the information can be "up-to-date". Page 12 
gives a summary of the Audible approach. 

With the foregoing Audible.com disclosure of "motors, gears, 
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nuts and bolts" in mind, please consider Claims 1 and 19 are 
repeated below: 

1. (currently amended): A method o£ providing audio format 
periodically updated professional continuing education to 
clients for payment, to keep clients aware and informed of 
developments in at least one topical category, comprising the 
steps of: 

a. an information provider pr-evidtng-an enabling internet 
web site accessibility- 

b. said information provider producing and making 
periodically updated audio format professional continuing 
education information available from audio information format 
machine readable storage via said web site in topical 
categories, and at least impliedly agreeing to provide a 
service of periodically updating the content thereof a 
continuing multiplicity of times, wherein the content of each 
update is primarily focused on developments since the 
preceeding update, rather than on overcoming identified 
deficiency or establishing basic education; 

c. making access to said audio format professional 
continuing education information available, via said web site 
to clients by a selection from the group consisting of: 

periodic subscription; and 

direct pay per access event; 

d. said information provider allowing at least one client 
to receive said audio format professional continuing 
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education information via said web site by, using an internet 
accessing means, accessing said web site, and providing 
payment via a selection from the group consisting of: 

proof of paid subscription; and 

presenting payment means; 

and identifying a professional continuing education 
information topical category of interest, 

followed by said at least one paying client accessing, 

without requirement of intermediate steps, receiving audio 

format professional continuing education information in said 

topical category of interest; 

said method further comprising: 

e. said information provider updating the audio format 
professional continuing education information in the at least 
one client identified topical category of interest in step d, 
and said at least one paying client in step d repeating step 
d after said audio format professional continuing education 
information is updated, and receiving the updated audio 
format professional continuing education information in said 
identified topical category of interest; 

said method being further characterized in that the 
information in said client identified and received audio 
format professional continuing education is prepared to keep 
said client aware and informed of developments in the topical 
category and thereby maintain professional currency therein, 
to the exclusion of being prepared to train said client to 
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overcome a specific documented professional competency 
deficiency or to provide basic education. 

19. (currently amended): A method of providing audio format 
periodically updated professional continuing education to 
clients for payment, to keep clients aware and informed of 
developments in at least one topical category while allowing 
said clients to, optionally, tend to other tasks not 
requiring of listening, comprising the steps of: 

a. an information provider p^oviding-an enabling internet 
web site accessibility; 

b. said information provider producing and making 
periodically updated audio format professional continuing 
education information available from audio information format 
machine readable storage via said web site in topical 
categories, and at least impliedly agreeing to provide a 
service of periodically updating the content thereof a 
continuing multiplicity of times, wherein the content of each 
update is primarily focused on developments since the 
preceeding update, rather than on overcoming identified 
deficiency or establishing basic education; 

said audio format professional continuing education 
information being made available in topical categories 
selected from the group consisting of: 

law related areas of: 

patent, trademark, copyright, trade secret, computer, 
internet, unfair competition, high-tech, contract, tort, 
property, wills & trusts, criminal, evidence, 
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constitutional, corporate, taxation, estate planning, 
securities, banking, bankruptcy, accounting, trade 
regulation, commodities, insurance, energy, environment 
and water, aviation, automobile, labor, social security, 
family, divorce, juvenile, workman's compensation, 
personal injury, product liability, employment 
practices, administrative, educational, mass 
communications, medical, farm, and military; 

science, medical and technology related areas of: 

astronomy, architecture, mathematics/statistics, physics, 
chemistry, engineering (electrical/electronic, nuclear, 
mechanical, civil, chemical, biological, genomic, 
construction, transportation, industrial, manufacturing, 
agricultural, computer, energy, environmental), 
hortoculture/forestry, geology, food science, nutrition, 
psychology, zoology, veterinary, medicine (anatomy, 
physiology, bio-chemistry, cardiology, renal, 
gastro-intestinal, pulmonary, pathology, microbiology), 
pharmacy, nursing, Scientology/Dianetics; and 

specific approach to practice tips; 

said audio format professional continuing education 
information being tagged with an identifying date and/or 
topic; 

c. making access to said audio format professional 
continuing education information available, via said web site 
to clients by a selection from the group consisting of: 

periodic subscription; and 
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direct pay per access event; 

d. said information provider allowing at least one client 
to receive said audio format professional continuing 
education information via said web site by, using an internet 
accessing means, accessing said web site, and providing 
payment via a selection from the group consisting of: 

proof of paid subscription; and 

presenting payment means; 

and identifying a professional continuing education 
information topical category of interest, 

followed by said at least one paying client accessing, 
without requirement of intermediate steps, and receiving 
audio format professional continuing education information in 
said topical category while optionally tending to other tasks 
not requiring of listening; 

e. said information provider updating the audio format 
professional continuing education information in the at least 
one client identified topical category of interest in step d, 
and said at least one paying client in step d repeating step 
d after said audio format professional continuing education 
information is updated, and receiving the updated audio 
format professional continuing education information in said 
identified topical category of interest; 

f. said client, after step e, again accessing the audio 
format professional continuing education information 
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originally provided in a practice of step d before the 
information is updated and accessed in step e, by again 
practicing step d with the addition that the identifying date 
with which said updated audio format professional continuing 
education information was tagged is entered along with the 
identifying of a professional continuing education 
information topical category of interest; 

said method being further characterized in that the 
information in said client identified and received audio 
format professional continuing education is prepared to keep 
said client aware and informed of developments in the topical 
category and thereby maintain professional currency therein, 
to the exclusion of being prepared to train said client to 
overcome a specific documented professional competency 
deficiency or establishing basic education. 

Specifically note that NOTHING in the Audible.com materials 
remotely suggests, let alone REQUIRES a provider of Audio over 
the Internet produce audio programming in a category and that a 
paying client access it, followed by the provider updating the 
programming in said category and said paying client accessing the 
updated programming. This is especially true as regards Claim 19 
which further requires a paying client access not only the most 
recent updated program, but also again access a program prior 
thereto . Some of the "motors, gears, nuts and bolts" in the 
Audible.com materials might arguably be found listed in 
Audible.com materials, but nothing in them teaches the 
methodology of the Present Application Claims, or not including 
various of the "motors, gears, nuts and bolts" in the Audible.com 
materials in the Present Application Claims! The Examiner 
ignore this and simply copies Present Application Claims and then 
purports to show where elements in them are somehow like those 
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disclosed in the Audible.com materials and then declares the 
Present Application Claims obvious in view thereof. This is 
simply not a proper approach to finding obviousness under Graham 
v. John Deere Co., which it is noted remains good law even in 
view of the nonsense of the KSR case, which is justified only in 
view of the horrendous facts that were present in that scenario. 

In formulating the obviousness argument, the Examiner also 
cites materials BW (PTO-892, Item X, pages 1-2) further in view 
of Lawcast (Paper #20070102, PTO-892, Item: V, pages 1-2). 
Applicant responds by arguing nothing in Audible.com would lead 
one skilled in the art to find said materials, and even if they 
did, known Lawcast materials not only are silent on use of the 
Internet, but teach against its use. in Lawast materials Jason 
Meyers of Lawcast is quoted as saying— "Even computers - no 
matter how good they get, you can't use them in the car, said 
Meyer. "You can't use them as you walk". The Lawcast materials 
do not suggest distribution of legal updates over the Internet, 
hence do not provide elements missing in Audible.com. 

As for the Lawline.com BW (item X) materials, they describe 
providing Continuing Legal Education Webcast Courses. As such, 
as is the case with the Lawcast materials, they do not provide 
the missing teachings which would lead one skilled in the art to 
arrive at the Present Application Claims 1 and 19 recited above. 
Said lawcast and Lawline.com materials are simply recitation of 
more "motors, gears, nuts and bolts", so to speak but do not 
remotely hint at the "machine" made from them. 

It is not araued t hat prior art does not describe acquiring " 
audio books, newspapers r magazines, journals. Dow Jones 
information, radio broadca sts. Car Talk. Fresh Air, and Science 
Friday archived material s, and the like over the Internet. But 
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that is ALL the prior art the describes. Nothing remotely 
suggests that an AGREEMENT should exist between a user and a 
provider of audio format programming vherein the provider agrees 
to provide a service of periodically updating the content of 
updated materials a continuing multiplicity of times, vherein the 
content of each update is primarily focused on developments since 
the preceeding update, rather than on overcoming identified 
deficiency or establishing basic education. The present 
Invention has all that as required, and further requires that a 
user access at least two updates. Existing practice involving 
providing au dio format program would not Infringe the Present 
Claims, and does not even hint at imposing such reouirments. 

in conclusion, the Examiner's position is that because he 
has found numerous non-Patent art references which recite various 
elements of the Present Application Claims, said Present 
Application Claims are obvious. This is simply not a proper 
application of Section 103 Obviousness. Analogically, the 
Examiner's position is nothing more than arguing that since 
numerous non-Patent references recite various "motors, gears, 
nuts and bolts" then the combination Claimed Machine is obvious. 
Applicant finds no remote suggestion in any cited references that 
would lead one skilled in the art to arrive at the methodology 
recited in the Independent Claims in the Present Application and 
therefore respectfully requested that the Examiner's Final 
Rejection be reversed and the Pending Claims Allowed. 

ISSUE II 

II. Whether the Patent Office properly rejected Claims 2-5 and 
13 under 35 U.S.C. 103(a) as being unpatentable over Audible.com 
(a collection of prior at documenting Audible, Inc. business 
Methods cited in PTO-892, items U pages 1-3 and V pages 1-11), B W 
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(PTO-892, Item X) and Lavcast (Paper #20070102, PTO 892, Item V, 
pages 1-2) as applied to Claims 1 and 12, further in view of 
Boyers (PTO 892, Item VW). 

Applicant chooses not to directly respond to the Issue, 
choosing instead to cite the forgoing approach regarding Issue I 
is valid against this Issue. Since the Claims involved are 
Dependent, Applicant argues they should be Allowable in view of 
the Allowability of the Independent Claims. 

ISSUE III 



III* Whether the Patent Office properly rejected Claim 8 under 35 
U.S.C. 103(a) as being unpatentable over Audible.com (a 
collection of prior at documenting Audible, Inc. business Methods 
cited in PTO-892, items U pages 1-3 and V pages 1-11), BW 
(PTO-892, Item X, pages 1-2), and Lawcast (Paper #20070102, PTO 
892, Item V, pages 1-2) as applied to Claim 1, further in view of 
Rosenblum (PTO-892, Item WV). 

Applicant chooses not to directly respond to the Issue, 
choosing instead to cite the forgoing approach regarding Issue I 
is valid against this Issue. Since the Claims involved are 
Dependent, Applicant argues they should be Allowable in view of 
the Allowability of the Independent Claims. 

ISSUE IV 

IV. Whether the Patent Office properly rejected Claim 15-18 under 
35 U.S.C. 103(a) as being unpatentable over Audible.com (a 
collection of prior at documenting Audible, Inc. business Methods 
contained in PTO-892, items U pages 1-3 and V pages 1-11), BW 
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(PTO-892, Item X, pages 1-2), and Lawcast (Paper #20070102, PTO 
892, Item V, pages 1-2) as applied to Claims 1 and 12, further in 
view of Rosenblum (PTO-892, Item WV), further in view of Katz (US 
5,926,624 assigned to Audible, Inc.) 

Applicant chooses not to directly respond to the Issue, 
choosing instead to cite the forgoing approach regarding Issue I 
is valid against this Issue. Since the Claims involved are 
Dependent, Applicant argues they should be Allowable in view of 
the Allowability of the Independent Claims. 

ISSUE V 

V. Whether the Patent Office properly rejected Claim 20 under 35 
U.S.C. 103(a) as being unpatentable over Audible.com (a 
collection of prior at documenting Audible, Inc. business Methods 
contained in PTO-892, items U pages 1-3 and V pages 1-11), BW 
(PTO-892, Item X), and Lawcast (Paper #20070102, PTO 892, Item V, 
pages 1-2) as applied to Claim 19, further in view of Sabludowsky 
(PTO-892, Item UU) . 

Applicant chooses not to directly respond to the Issue, 
choosing instead to cite the forgoing approach regarding Issue I 
is valid against this Issue. Since the Claims involved are 
Dependent, Applicant argues they should be Allowable in view of 
the Allowability of the Independent Claims. 
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CLAIMS APPENDIX 



THE FOLLOWING IS A TRUE COPY OF THE TWICE REJECTED CLAIMS PENDING 
IN THE PRESENT APPLICATION, REJECTION OF WHICH IS APPEALED. 

1. (currently amended): A method of providing audio format 
periodically updated professional continuing education to clients 
for payment, to keep clients aware and informed of developments 
in at least one topical category, comprising the steps of: 

a, an information provider previding-an enabling internet web 
site accessibility; 



b. said information provider producing and making periodically 
updated audio format professional continuing education 
information available from audio information format machine 
readable storage via said web site in topical categories, and at 
least impliedly agreeing to provide a service of periodically 
updating the content thereof a continuing multiplicity of times, 
wherein the content of each update is primarily focused on 
developments since the preceeding update, rather than on 
overcoming identified deficiency or establishing basic education; 

c. making access to said audio format professional continuing 
education information available, via said web site to clients by 
a selection from the group consisting of: 

periodic subscription; and 

direct pay per access event; 

d. said information ..provider allowing at least one client to 
receive said audio format professional continuing education 
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information via said veb site by, using an internet accessing 
means, accessing said web site, and providing payment via a 
selection from the group consisting of: 

proof of paid subscription; and 

presenting payment means; 

and identifying a professional continuing education information 
topical category of interest, 

followed by said at least one paying client accessing, without 
requirement of intermediate steps, receiving audio format 
professional continuing education information in said topical 
category of interest; 

said method further comprising: 

e. said information provider updating the audio format 
professional continuing education information in the at least one 
client identified topical category of interest in step d, and 
said at least one paying client in step d repeating step d after 
said audio format professional continuing education information 
is updated, and receiving the updated audio format professional 
continuing education information in said identified topical 
category of interest; 

said method being further characterized in that the information 
in said client identified and received audio format professional 
continuing education is prepared to keep said client aware and 
informed of developments in the topical category and thereby 
maintain professional currency therein, to the exclusion of being 
prepared to train said client to overcome a specific documented 
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professional competency deficiency or to provide basic education. 

2. (original): A method as in Claim 1, which further comprises 
the step of a client providing attestation of having received and 
listen-to-grasped the information accessed to the information 
provider and/or a professional licensing body. 

3. (original): A method as in Claim 2 in which said attestation 
is provided via the internet accessing means. 

4. (previously amended): A method as in Claim 1, which further 
comprises the steps of said information provider and/or a 
professional licensing body making available a questionairre to 
said client, said client completing said questionairre and 
providing said completed questionairre and/or results thereof to 
the information provider and/or professional licensing body as 
proof of having received and listened-to-grasped the information 
accessed . 

5. (original): A method as in Claim 4 in which said 
questionairre or the results thereof, once completed by said 
client, is provided to the information provider and/or 
professional licensing body via the internet accessing means. 

6. (original): A method as in Claim 1, in which said audio 
format professional continuing education information comprises a 
journal summary. 

7. (original): A method as in Claim 1, in which said audio 
format professional continuing education information further 
comprises live audio presentation in addition to said audio 
information provided from audio format machine readable storage. 
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8. (original): A method as in Claim 1, in which said audio 
format professional continuing education information comprises a 
selection from the group consisting of: 

an interview; and 

expert commentary; 

subscriber-client Hyde-Park; and 

subscribing-client advertising programming. 

9. (previously amended): A method as in Claim 1, which further 
comprises said information provider producing supplemental 
written and/or other visual format materials and making them 
avaiable available to a video screen on said internet accessing 
means, simultaneous with providing said audio format professional 
continuing education information. 

10. (original): A method as in Claim 1, which further comprises 
said information provider providing a citation to a source of 
more information regarding a topic and said client accessing said 
source . 

11. (previously amended): A method as in Claim 1, in which 
topical categories are selected from the group consisting of: 

law related areas of: 

patent , trademark, copyright, trade secret, computer, 
internet, unfair competition, high-tech, contract, tort, 
property, wills & trusts, criminal, evidence, constitutional, 
corporate, taxation, estate planning, securities, banking, 
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bankruptcy, accounting, trade regulation, commodities, 
insurance, energy, environment and watet, aviation, 
automobile, labor, social security, family, divorce, 
juvenile, workman^ compensation, personal injury, product 
liability, employment practices, administrative, educational, 
mass communications, medical, farm, and military; 

science, medical and technology related areas of: 

astronomy, architecture, mathematics/statistics, physics, 
chemistry, engineering (electrical/electronic, nuclear, 
mechanical, civil, chemical, biological, genomic, 
construction, transportation, industrial, manufacturing, 
agricultural, computer, energy, environmental), 
hortoculture/forestry, geology, food science, nutrition, 
psychology, zoology, veterinary, medicine (anatomy, 
physiology, bio-chemistry, cardiology, renal, 
gastro-intestinal, pulmonary, pathology, microbiology) , 
pharmacy, nursing, Scientology/Dlanetics; and 

specific approach to practice tips. 

12. (currently amended): & method of providing audio format 
periodically updated professional continuing education to clients 
for payment, to keep clients aware and informed of developments 
In at least one topical category, comprising the steps of: 

a. an information provider providing -an enabling internet web 
site accessibility: 

b. said information provider producing and making periodically 
updated audio format professional continuing education 
information available from audio information format machine 
readable storage via said web site in topical categories, and at 
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least impliedly agreeing to provide a service of periodically 
updating the content thereof a continuing multiplicity of times, 
wherein the content of each update is primarily focused on 
developments since the preceeding update, rather than on 
overcoming identified deficiency or establishing basic education; 

said developments being in topical categories selected from the 
group consisting of: 

lav related areas of: 

patent, trademark, copyright, trade secret, computer, 
internet, unfair competition, high-tech, contract, tort, 
property, wills & trusts, criminal, evidence, constitutional, 
corporate, taxation, estate planning, securities, banking, 
bankruptcy, accounting, trade regulation, commodities, 
insurance, energy, environment and water, aviation, 
automobile, labor, social security, family, divorce, 
juvenile, workman's compensation, personal injury, product 
liability, employment practices, administrative, educational, 
mass communications, medical, farm, and military; 

science, medical and technology related areas of: 

astronomy, architecture, mathematics/statistics, physics, 
chemistry, engineering (electrical/electronic, nuclear, 
mechanical, civil, chemical, biological, genomic, 
construction, transportation, industrial, manufacturing, 
agricultural, computer, energy, environmental), 
hortoculture/f orestry, geology, food science, nutrition, 
psychology, zoology, veterinary, medicine (anatomy, 
physiology, bio-chemistry, cardiology, renal, 
gastro-intestlnal, pulmonary, pathology, microbiology), 
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pharmacy, nursing, Scientology/Dianetics; and 
specific approach to practice tips; 

c. making access to said audio format professional continuing 
education information available, via said web site to clients by 
a selection from the group consisting of: 

periodic subscription; and 

direct pay per access event; 

d. said information provider allowing at least one client to 
receive said audio format professional continuing education 
information via said web site by, using an internet accessing 
means, accessing said web site, and providing payment via a 
selection from the group consisting of: 

proof of paid subscription; and 

presenting payment means; 

and identifying a professional continuing education information 
topical category of interest, 

followed by said at least one paying client accessing, without 
requirement of intermediate steps, and receiving audio format 
professional continuing education information in said topical 
category of interest; 

e. said information provider updating the audio format 
professional continuing education information in the at least one 
client identified topical category of interest in step d, and 
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said at least one paying client in step d repeating step d after 
said audio format professional continuing education information 
is updated, and receiving the updated audio format professional 
continuing education information in said identified topical 
category of interest; 

f. said client providing attestation of having received and 
listen-to-grasped the information accessed to the information 
provider and/or a professional licensing body; 

said method being further characterized in that the information 
in said client identified and received audio format professional 
continuing education is prepared to keep said client aware and 
informed of developments in the topical category and thereby 
maintain professional currency therein, to the exclusion of being 
prepared to train said client to overcome a specific documented 
professional competency deficiency or to provide basic education. 

13. (previously amended): A method as in Claim 12 in which the 
step of said client providing attestation of having received and 
listen-to-grasped the information accessed involves said 
information provider and/or a professional licensing body making 
available a guestionairre to said client, said client completing 
said guestionairre and providing said completed guestionairre 
and/or results thereof to the information provider and/or 
professional licensing body as proof of having received and 
listened-to-grasped the information accessed. 

14. (previously amended): A method as in Claim 12, which further 
comprises said information provider producing supplemental 
written and/or other visual format materials and making them 
available to a video screen on said internet accessing means, 
simultaneous with providing said audio format professional 
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continuing education information. 

15. (previously amended): A method as in Claim 1 which further 
comprises the client downloading the information accessed onto a 
recording means to enable maintaining a permenant permanent 
library record thereof. 

16. (previously amended): A method as in Claim 12 which further 
comprises the client downloading the information accessed onto a 
recording means to enable maintaining a permenanfe permanent 
library record thereof. 

17. (previously amended): A method as in Claim 1 which further 
comprises the information provider continuing to make archived 
information available in topical categories tagged with a date of 
original availability, and in which the method further comprises 
said client accessing said arehteved archived information 
corresponding to that accessed in step d, after haveing having 
accessed accessed information in topical category e, by 
identifying both the topical category and said date of original 
availability. 

18. (previously amended): A method as in Claim 12 which further 
comprises the information provider continuing to make archived 
information available in topical categories tagged with a date of 
original availability, and in which the method further comprises 
said client accessing said achieved archived information 
corresponding to that accessed in step d, after haveing having 
accessed information in topical category e, by identifying both 
the topical category and said date of original availability. 

19. (currently amended): A method of providing audio format 
periodically updated professional continuing education to clients 
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for payment, to keep clients aware and informed of developments 
in at least one topical category while allowing said clients to, 
optionally, tend to other tasks not requiring of. listening, 
comprising the steps of: 

a. an information provider provi-d^ng-an enabling internet web 
site accessibility; 

b. said information provider producing and making periodically 
updated audio format professional continuing education 
information available from audio information format machine 
readable storage via said web site in topical categories, and at 
least impliedly agreeing to provide a service of periodically 
updating the content thereof a continuing multiplicity of times, 
wherein the content of each update is primarily focused on 
developments since the preceeding update, rather than on 
overcoming identified deficiency or establishing basic education 

said audio format professional continuing education information 
being made available in topical categories selected from the 
group consisting of: 

law related areas of: 

patent, trademark, copyright, trade secret, computer 
internet, unfair competition, high-tech, contract, tort, 
property, wills & trusts, criminal, evidence, constitutional 
corporate, taxation, estate planning, securities, banking, 
bankruptcy, accounting, trade regulation, commodities, 
insurance, m energy, environment and water, aviation, 
automobile, labor, social security, family, divorce, 
juvenile, workman's compensation, personal injury, product 
liability, employment practices, administrative, educational 
mass communications, medical, farm, and military; 
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science, medical and technology related areas of: 

astronomy, architecture, mathematics/statistics, physics, 
chemistry, engineering (electrical/electronic, nuclear, 
mechanical, civil, chemical, biological, genomic, 
construction, transportation, industrial, manufacturing, 
agricultural, computer, energy, environmental), 
hortoculture/forestry, geology, food science, nutrition, 
psychology, zoology, veterinary, medicine (anatomy, 
physiology, bio-chemistry, cardiology, renal, 
gastro-intestinal, pulmonary, pathology, microbiology) , 
pharmacy, nursing, Scientology/Dianetics; and 

specific approach to practice tips; 

said audio format professional continuing education information 
being tagged with an identifying date and/or topic; 

c. making access to said audio format professional continuing 
education information available, via said web site to clients by 
a selection from the group consisting of: 

periodic subscription; and 

direct pay per access event; 

d. said information provider allowing at least one client to 
receive said audio format professional continuing education 
information via said web site by, using an internet accessing 
means, accessing said web site, and providing payment via a 
selection from the group consisting of: 

proof of paid subscription; and 
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presenting payment means; 



and identifying a professional continuing education information 
topical category of interest, 

followed by said at least one paying client accessing, without 
requirement of intermediate steps, and receiving audio format 
professional continuing education information in said topical 
category while optionally tending to other tasks not requiring of 
listening; 

e. said information provider updating the audio format 
professional continuing education information in the at least one 
client identified topical category of interest in step d, and 
said at least one paying client in step d repeating step d after 
said audio format professional continuing education information 
is updated, and receiving the updated audio format professional 
continuing education information in said identified topical 
category of interest; 

f. said client, after step e, again accessing the audio format 
professional continuing education information originally provided 
in a practice of step d before the information is updated and 
accessed in step e, by again practicing step d with the addition 
that the identifying date with which said updated audio format 
professional continuing education information was tagged is 
entered along with the identifying of a professional continuing 
education information topical category of interest; 

said method being further characterized in that the information 
in said client identified and received audio format professional 
continuing education is prepared to keep said client aware and 
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informed of developments in the topical category and thereby 
maintain professional currency therein, to tfce exclusion of being 
prepared to train said client to overcome a specific documented 
professional competency deficiency or establishing basic 
education. 

20. (original): A method as in Claim 19 in which information is 
tagged with at least one key-word, and in which step f involves 
entering said at least one key word to enable quicker access to 
specific content is said audio format professional continuing 
education regardless of date. 

21. (original): A method as in Claim 1 in which said client, 
while listening to said audio format professional continuing 
education, tends to other tasks not requiring of listening. 

22. (original): A method as in Claim 12 in which, said client, 
while listening to said audio format professional continuing 
education, tends to other tasks not requiring of listening. 

23. (currently amended): A method of providing audio format 
periodically updated professional continuing education to clients 
for payment, to keep clients aware and informed of developments 
in at least one topical category, comprising the steps of: 

a. an information provider providing -an enabling internet web 
site accessibility; 

b. said information provider producing and making periodically 
updated audio format professional continuing education 
information available from audio information format machine 
readable storage via said web site in topical categories, and at 
least impliedly agreeing to provide a service of periodically 
updating the content thereof a continuing multiplicity of times. 
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wherein the content of each update is primarily focused on 
developments since the preceeding update, rather than on 
overcoming identified deficiency or establishing basic education; 

c. making access to said audio format professional continuing 
education information available, via said web site to clients by 
a selection from the group consisting of: 

periodic subscription; and 

direct pay per access event; 

d. said information provider allowing at least one client to 
receive said audio format professional continuing education 
information via said web site by, using an internet accessing 
means, accessing said web site, and providing payment via a 
selection from the group consisting of: 

proof of paid subscription; and 

presenting payment means; 

and identifying a professional continuing education information 
topical category of interest, 

followed by said at least one paying client receiving audio 
format professional continuing education information in said 
topical category of interest at least twice, once before and once 
after information in said topical category is updated. 

24. (original): A method as in Claim 23 which is further 
characterized in that the information in said client identified 
and received audio format professional continuing education is 
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prepared to keep said client avare and informed of developments 
in the topical category and thereby maintain professional 
currency therein, to the exclusion of being prepared to train 
said client to overcome a specific documented professional 
competency deficiency. 

25. (previously presented): A method as in Claim 1 which further 
comprises, in step d, practice of intermediate steps by said at 
least one paying client when accessing audio format professional 
continuing education information in said topical category of 
interest, said practiced intermediate steps being other than 
steps to determine professional competence deficiency of said at 
least one paying client. 

26. {previously presented): A method as in Claim 12 which 
further comprises, in step d, practice of intermediate steps by 
said at least one paying client when accessing audio format 
professional continuing education information in said topical 
category of interest, said practiced intermediate steps being 
other than steps to determine professional competence deficiency 
of said at least one paying client. 

27. (previously presented): A method as in Claim 19 which 
further comprises, in step d, practice of intermediate steps by 
said at least one paying client when accessing audio format 
professional continuing education information in said topical 
category of interest, said practiced intermediate steps being 
other than steps to determine professional competence deficiency 
of said at least one paying client. 
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EVIDENCE APPENDIX 
Included are copies of: 
RE: ISSUE I . 

Audible. com (a collection of prior at documenting Audible, Inc. 
business Methods cited in PTO-892, items U pages 1-3 and V pages 
1-11 and BW (PTO-892, Item X, pages 1-2) 

Lawcast (Paper #20070102, PTO-892, Item: V, pages 1-2); 
RE! ISSUE II , In addition to Issue I materials: 
Boyers (PTO 892, Item VW) . 

re t ISSUE III , In addition to Issue I materials: 
Rosenblum (PTO-892, Item WV). 

RE: ISSUE IV , in addition to Issue I and III materials: 
Lawcast (Paper #20070102, PTO 892, Item V, pages 1-2). 
Katz (US 5,926,624 assigned to Audible, Inc.). 
RE: ISSUE IV , In addition to Issue I materials: 
Sabludowsky (PTO-892, Item UU) . 
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Audible Inc. capitalizes on providing 
content on the Net 

Catherine Applefeld Olson. Billboard, New York: Nov 28, 1.998. Vol. 
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WASHINGTON, D.C.-Many companies are promising Internet magic, 
but when it comes, to S'Audible Inc., hearing is believing. 

The Wayne, NJ.-based company is revolutionizing the distribution of 
content by enabling users for a fee to download material from its 
World Wide Web site that they can play back with the portable 
©A udible player 

Privately held ©Audible-which has received funding from venture 
capital firm ©Kleiner, Perkins. Caufield & Byers; ©Intel; ©AT&T; and 
Compaqstarted life three years ago to provide a new distribution 
channel for audiobooks and quickly segued into other spoken-word 
content. 



Other available formats: 

^ Citation 
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Its library currently numbers 16,000 pieces of content, which will 
more than double in a year, based on existing deals alone. The 
encoded material is available for download from the Audible Web site 
(www. audible.com) to the player two hours at a time. 

Because the player carries a price tag of $199 and is designed for 
people on the move, ©Audible is targeting the mobile professional. 
That group includes the 84 million people who drive to work alone, 
focusing specifically on 30- to 50-year-olds who have middle-class or 
higher incomes and are Internet savvy, says ©Audible founder Don 
Katz. 

To support its first revenue stream, the delivery o f audiobooks ov er (Ltj£< o t A c K r 
the Internet, ©Audible has deals with more than 80 audiobook 
publishers whose works it compresses and encodes for release at 
the same time the books hit retail shelves. 



Because book publishers fear cannibalization of sales, Katz says, 
©Audible often encounters "some kind of momentary pause" when it 
first approaches them. But he adds that the company has made great 
strides with publishers and is pursuing copromotional avenues with 
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them, such as posting on its Web site portions of books before 
publication date. 

The second content area has timesensitive information that may or 
may not have existed previously in audio form. It is this 
category audio versions of newspapers, magazines, and journals, an d 
radio broadcasts tfr qt can be'fisfened to according to the user's 
schedulethat Katz and ' ^Audible president/ CEO Andy Huffman 
believe will become the cornerstone of their business. 

The third portion of CDAudible's business is contracts with 
corporations that want to communicate proprietary messages through 
the CfVAudibje system. \L 'Audible will encode the corporation's audio 
content and secure it on lOAudjbJe's servers. Huffman says X'AudibJe 
is targeting the financial, technology, and pharmaceutical industries 
and adds that several Fortune bUU companies are testing the 
concept. 

With (£)Audjble's addition of the time-sensitive material comes a 
move toward more unique content that Katz likens to cable channel 
HBO's segue from being a distributor of feature films to a producer of 
original programming. 

sf>Audib]e has deals with a variety of publications whose works do not 
appear anywhere else in spokenword form, including The Economist 
and Harvard Business Review. Regarding the 200,000-word special 
reports published by The Economist, Katz says, "Who has time to 
read these things? But they make an incredible 40-minute listen." 

Other unique audio content includes a variety of technology 
newsletters and a daily Internet business report from research firm 
Jupiter Communications. 

0Audjble will put its name on its original fare but does not plan to 
push its name too far. "We promote the brands; we don't subsume 
them," Katz says. 

Coming this winter is a threetimes-a-day version of The Wall Street 
Journal that will cover some of the topics included in the daily print 
edition and on the Journal's Web site but also will contain unique 
information. The audio editions will be narrated in part by someone 
from CfiD ow Jones & Co .. the Journal's parent company, and in part 
by an v^Aydjbte reader. 

"Anything that's shorter in length and timely makes sense for us," 
Huffman says. "The three versions of The Wall Street Journal, for 
example, you just fundamentally couldn't do in cassette form. And if 
you are at your desk, you are more apt to read than listen to it." 

Growth in the timely-content category has also brought with it a 
bundied-subscription model. For example, ©Audible offers time- 
shifted versions of the NPR programs "Car Talk," "Fresh Air," and 
"Science Friday" as well as Garrison Keillor's essays. Individually, 
each program costs $1 .95 to download; a monthly subscription to all 
costs $6.95. 

A new ©Audible feature automatically sends E-mails to subscribers 
alerting them whenever a new program in their service is available. 
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Currently, the r Audible player is available for purchase only on the 
Internet, although Katz and Huffman envision a time when they will 
approach more traditional retail channels. Because the player can 
easily be built into other types of products, ©Audible is looking at the 
possibility of incorporating it into devices such as '//Microsoft's 
Windows CE products and the Palm Pilot. 



"The real goal for us is to sell our audio content into any mobile 
device," says Huffman. "The key question is how can we secure our 
content on them, because our whole system is based around security 
and licensing." 



As for a possible move into music, Huffman says, "We are talking 
with the record labels, but so far they are unwilling to license music 
content. It is also not easy to envision how teenagers will pay for this 
kind of content when they are getting it for free now." 
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Audible is a remarkable new way to download spoken audio from 
the Internet and take it with you wherever you go. 

With Audible, you can get thousands of spoken audio programs 
- from best selling audiobooks to cutting-edge business 
conferences, from great lectures by Harvard professors to 
today's edition of Marketplace, from The X-Files to Fresh Air and 
Car Talk, from Bill Gates to Dave Barry, Dante to Diibert and 
more. 

8esl: of all. with the Audible player, you can listen to your audio 
programs away from your PC - in your car : at the gym, or 
wherever you go! 

I Take our tour and learn more about Audible and the Audible system 
I Buy the Audible player now 
I Browse the Audible.com store 



Audible, Audible.com, Audible Words, audio, books, audio books, lectures, stories, news, education, business, media, sound, business, subscriptions, 
compression, tree software, player, audio player, radio programs, novels, fiction, non fiction, non-fiction, nonfiction, business, finance mystery 
Thm ' m,0 A rm ^^ n ' P ersonal development, development, spiritual, spirituality, humor, drama, poet, poetry, performance, conference, services,Audible, 
Audible com, Audible Words, audio, books, audio books, lectures, stones, news, education, business, media, sound, business, subscriptions, compression 
iree soitware, player, audio player, radio programs, novels, fiction, non fiction, non-fiction, nonfiction, busmess, finance, mystery, biography, information 
personal development, development, spiritual, spirituality, humor, drama, poet, poetry, performance, conference, services,Audible, Audible com, Audible 
words, audio, hooks, audio books, lectures, stones, news, education, business, media, sound, business, subscriptions, compression, free software, player, 

audio player, radio programs, novels, fiction, non fiction, non-fiction, nonfiction, business, finance, mvstery, biography, information, personal 
development, development, spiritual, spirituality, humor, drama, poet, poetry, performance, conference. services.Audible, Audible.com, Audible Words, 
audio, books, audio books, lectures, stories, news, education, business, media, sound, business, subscriptions, compression, free software, player, audio 
player, radio programs, novels, fiction, non fiction, non-fiction, nonfiction, business, finance, mystery, biography, information, personal development 
development, spiritual, spirituality, humor, drama, poet, poetry, performance, conference, services.Audible, Audible.com, Audible Words, audio, books, 
audio books, lectures, stories, news, education, business, media, sound, business, subscriptions, compression, free software, player, audio player, radio 
programs, novels, nct.on, non fiction, non-fiction, nonfiction, business, finance, mystery, biography, information, personal development, development, 
spiritual, spirituality, humor, drama, poet, poetry, performance, conference, services. 
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I Continue the tour 



Who We Are 



At Audible, we've brought together the worlds of high 
technology and publishing to create a new way to listen. 
We come from technology firms such as AT&T, Bed 
Laboratories Innovations, IBM, Motorola, Macromedia, and 
Electronic Arts, and publishing and media companies such 
as Simon & Schuster, Dow Jones, Time Warner. National 
Public Radio, Scholastic, and CBS. Our financial hackers - 
Kleiner Perkins Caufield & Byers. Patricof & Co.; Ironwcod 
Capital AT&T Ventures, and The Thomson Corporation 
have funded some of the most important and successful 
technology ventures of recenttimes-. 

our mission. 

The spoken word is the oldest and most evocative form of 
human communication. We've created the Audible system 
to make the time while you are driving to work or working 
out at the gym more useful and engaging. So that instead 
of wasting time you can catch up on your reading. You can 
listen to that thriller you never got to. Or take? in a Harvard 
history lecture. Or listen to that conference on Internet 
technology trends you couldn't attend, Or hear the Terry 
Gross interview with your favorite author. 

The Audible system has also been engineered to work 
seamlessly with corporate intranets. For more information 
about how Audible can work with your company to 
improve your internal communications and productivity,, 
click here. 

contact us: 



Have a question or a suggestion for us' :: Send email: 

Audio publishers, contact content@audible.com. 
For corporate sales information, contact sales@audible.com. 
for information on strategic partnerships, contact partners@audible.com. 

For public relations, contact pr@audjble.cpm. 
For more product information, contact info@audibie.com. 



Audible. Audiblc.com. Audible Words, audio, books, audio books, lectures, stories, news, education, business, media, sound, business, subscriptions, 
compression, tree software, player, audio player, radio programs, novels, fiction, non fiction, non-fiction, nonficlion. business, finance, mystery, 
biography, information, personal development, development, spiritual, spirituality, humor, drama, poel, poetry, performance, conference. services,Audiblc, 
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The Audible system presents a powerful way for companies to communicate 
with employees who are on the road. Audible integrates seamlessly with 
corporate Intranets to: 

o Turn employee downtime into productive tune 

• Enable near real-time communications with mobile employees 

• Allow instan! authoring and transmission of up-to-the-minute, oeed-fo-knovv ^formation and 
training materials 

• Enable easy a ccess to archival audio infonTijtion fi f t ImW ( ) 
« Free up time- at v^^VajKTothor times wlienTeadiny is impo&Sible 

• Provide and disseminate audio materials at a fraction of the cost of cassette tape creation and 
distribution 

• Create cosi-effeofive. bandwidth-friendly, and information-rich alternative io cellular telephone 
updates. 



back to previous page 
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What We've Got 



best sellers 
fiction 
business/finance 
information age 
mystery 
bioqraphy/hisfory 
persona? 
development 
humor 
spirituality 
drama/poetry 
great talkers 
inert?,.. 
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H 1. Great stuff. Andible.com has the best selection of spoken audio on 
the Net. Jus! click on your favorite subjects to the left to see some of the 
great stuff we have You can listen to everything from Wiiiiam 
Shakespeare to Robert Frost, Bill G3tes to Larry Ellison. Phillip Roth to 
Patricia Cornwall, Biiiy Graham to John Gray ■- ail in one oiace 

2. Harcl-to-find stuff. Keynote speeches from events such as the 
acclaimed Jupiter Communications and Technologic Partners 
conferences. Stanford CEO Forum series, William Faulkner. Ernest 
Hemingway, and e e cummings in their own words and much more 

3. Audible originals. Programs available in audio only at Audibit: cum, 
including Harvard Business Review, The Economist, and Pete? LyncIVs 
columns from Worth magazine as well as top technology and investment 
newsletters 

As you can see, Audible has many of the best programs, from top 
audiobook publishers to public radio producers, business 
magazines, and conference providers. We have lectures, speeches, 
and interviews, as well as live performances. We've created 
partnerships with more than 60 program providers, including 
Random House Audiobooks, Harper Audio and Caedmori, Penguin 
Audiobooks, Time Warner AudioBooks, Dove Audio Harvard 
Business School Publishing, Stanford University, The Economist, 
MSNBC Desktop, Car Talk, Marketplace, Fresh Air, Garrison Keillor's 
monologues from A Prairie Home Companion, The Teaching 
Company, Gartner Group, Jupiter Communications, Technologic 
Partners, CBS SportsLine, and many more. 

I Continue the tour 
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...and much more 



Audible, Audible.com, Audible Words, audio, books, audio books, lectures, stories, news, education, business, 
media, sound, business, subscriptions, compression, free software, player, audio player, radio programs, novels, 
fiction, non fiction, non-fiction, nonfiction, business, finance, mystery, biography, information, personal 
development, development, spiritual, spirituality, humor, drama, poet, poetry, performance, conference, 
serviccs,Audible, Audible.com, Audible Words, audio, books, audio books, lectures, stories, news, education, 
business, media, sound, business, subscriptions, compression, free software, player, audio player, radio programs, 
novels, fiction, non fiction, non-fiction, nonfiction, business, finance, mystery, biography, information, personal 
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.Whyjtj Smarter 




Buying Audible audio programs is a good idea for many 
reasons: 




1. More convenient. No more wasting tuns driving around to 
bookstores. No more ordering tapes from the back of magazines 
hoping they don't get lost or damaged in the mail No more piles of 
cassettes cluttering the floor of your oar 

2. Less expensive. Audible audio programs are a heckuva ! 'oi 
cheaper than the ones on tape - as much as 60% cheaper arid 
there are no shipping and handling cosis. 

3. No commercials, no dumb patter. Audible i$ a revolutions! y 
way to let you program your drive time, workout time, or any time, 
with exactly the audio programs you want not what some radio 
executive thinks you want 

Continue the tour 
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Hate the hours you waste driving to work? Want something 
interesting to listen to when your hands and eyes are busy 
but your mind is ready and willing? Just picture yourself 
commuting, exercising, gardening, doing the dishes - or 
whatever - with your own personally programmed radio 
station. Take these steps: 

1. Download the Audible audio programs of your choice 
from our Audiblexom audio store {one hour of audio takes, 
only about 15 minutes to download over a 28.8kb 
connection). 

2. Play your audio programs back on your PC .. 

3. Or take your audio with you via the Audible player, a 
remarkable 3.5-ounce, pocket-size device that hooks up to 
your PC via a docking station and serial port and holds up to 
2 hours of spoken word audio. It plays back through 
headphones or your car stereo system. 



Continue the tour 
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The Audible Player 
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The Audible player is not available in stores and is sold only over 
the Web. The Audible player package includes clocking station, 
battery, power supply, headphones, serial cable, cassette adapter, 
and leather carrying pouch all for only $199 with a special 30 day 
money hack guarantee! 

jjj Purchase the Audible player online. 

To buy the player over the phone, call us toM-free at 1- 
888-283-5051. 

The Audible player fits in your hand and weiyhs less than 3.5 
ounces, yet. if holds up to 2 hours at spoken audio. 

When you're driving to work listening to, say, a business 
conference you couldn't attend, a great thr iller, or the most recent 
edition of Car Talk, it might not matter to you that the Audible player 
is an extremely powerful little peripheral with 4 megabytes, of flash 
RAM and support for multiple CODECs. But just in case you're 
interested, here are some of its more remarkable features 



o captures ana plays back audio files downioartod J rom Audible.com 

* mobile RealAudio spoken audio file capability conning soon 

* smaiier and lighter than a Walkman 

0 stores up to 2 hours of spoken audio (perfect for your cornmnvo) 
« longer programs refill at a touch of a button 

0 ergonomic design makes fast-forwaid. reverse, pause, ar-:I 
bookmarking features.easy to use 

«« voice prompts ailc-w "eyes free" na^K-iolio-; 
a nlays back through headphones your PC -y oar stereo 
system 

* free software iets you create custom schedules with multiple audio 
programs 

1 Continue the tour 
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Click, Hear: Get More Than $50 in Audio, Free! 



IE COM 
DUE 




For a limited time we're giving away over 50 bucks in audio, (roe! 
To get it, ail you have to do is click here! 

enter the $1000 "Who Said It?" 
contest and win cool stuff! 

Every week we sponsor a new audio brainteaser. AH you have to do 
is listen to .the Who Said It? quotes chosen from somewhere in our 
store, and then search or browse our cities until you figure out 
where the quotes came from Email us the right answers and well 
send you cool prizes plus you'll be. eligible to win ONE 
THOUSAND DOLLARS in our grand prize drawing on March 6, 
1998. 



interested but not sold yet? 

Give us your email address. (We promise not to sell it or give it to 
anyone. We'll just keep you informed as we add more cool stuff to 
our site,) 

Thanks for taking the Audible tour. We hope you choose to become 
a member of our community! 

Get oyer $50 in free audio 

Enter the "Who Said It?" contest and win $1000 
Browse the Audible.com store 
Buy the Audible player now 
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MORE 

WE KNOW "MORE" is a little vague, but 
we have a whole slew of category- 
busting content. Think of this section 
as a virtual potpourri of surprises and 
delights. We've got science, criticism, 
sports, stuff for young people, 
wonderful interviews, politics, and, 
well, more. 

Here's a few of our favorites: 

• The Experimental Novel in the 
Modern World, a lecture by Prof. 
William Chace 

• Science Friday 



Criticism/ 

Reviews 

Interviews 

Philosophy 

Politics 

Science 

Social 

Sciences 

Spanish Titles 

Sports 

Travel/ 

Adventure 

Young 

Listeners 



• The Stronger Women Get the More 
Men Love Football by Mariah Burton 
Nelson 



o Mary Shelley's Frankenstein and the 
Emergence of Science Fiction, a 
lecture by Prof. Eric S. Rabkin 

• To the Best of Our Knowledge 



® Rush Limbaugh Is a Big Fat Idiot by 
Al Franken 

9 Hegel's Philosophy of Freedom, 
Cod, and the State, a lecture by Prof. 
Dennis G. Dalton 

o Fresh Air with Terry Gross 

© Las A Venturas de Sherlock Holmes 
by Sir Arthur Conan Doyle 

© Bad as I Wanna Be by Dennis 
Rodman 



© The Medicine of ER by Harlan Gibbs, 

M.D., and Alan Duncan Ross ^ j 
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PERSONAL DEVELOPMENT 



/ 



SO YOU WANT to weigh less, earn 
more, be more successful in 
relationships, get along better with 
your parents/kids, become a sparkling 
conversationalist, and know how to 
pick the perfect wine? Help is on its 
way! 

These are just a few of the personal 
development titles we offer: 

• Men Are from Mars, Women Are 
from Venus by John Gray 

• Time Management for Dummies by 
Jeffrey J. Mayer 

• The Zone by Barry Sears 

• Homecoming by John Bradshaw 

• The Courage to Live Your Dreams by 
Les Brown 

• In Search of Stones by M. Scott Peck 
« On Miracles by Marianne Williamson 

• The Healing Heart by Norman 
Cousins 

• American Fiction of the 20th 
Century, a lecture by Prof. Arnold L. 
Weinstein 



• Education 

• Gender 
Issues 

• Health/ 
Wellness 

• How-To 

• Language 
Instruction 

• Motivational 

• Parenting 

• Relationships 

• Other 



• Manifest Your Destiny by Wayne 
Dyer 



Go Back 
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INFORMATION AGE 

THIS CATEGORY FEATURES up-to- 
dat e, com pelling programs from 
premium sources focused on online 
technology and Internet commerce. We 
have original audio from industry 
opinion-makers and leading research 
organizations as well as conference 
sessions and roundtables from 
restricted-access events. 

Some of our favorites are: 



Industry 

Leaders 

Interactive 

Marketing 

Issues and 

Policies 

Managing 

Technology 

Other 



© Bandwidth on the Run: The Promise 
of The Pipe from Jupiter 
Communications 

a 

• In Search of a Business Model: The 
Case for 5 Revenue Strategies from 
Jupiter Communications 

• Buying and Selling: Putting 
Business-to-Business Transactions 

[x] Online from Technologic Partners 

• Internet Outlook featuring Marc 
Andreessen and more from 
Technologic Partners 



« The Economist Survey of Electronic 
Commerce 

© DemoLetter, a newsletter by Chris 
Shipley 



• Adventures in Technology, a 
newsletter by Mitch Ratcliffe 



• Gartner Group's Talking Technology 
Fundamentals Kit 



• The True Cost of Computing from 
Gartner Group 



• The Essential Appliance: The Future . 
of Network Computing with Larry ^1 
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Progressive Networks and Audible Inc. 
Team Up to Make RealAudio Mobile 

Audible Player Will Mark the First Time Consumers 
Can Access RealAudio Programming Away from the PC 

WAYNE, N J., September 15, 1997 - Audible Inc., a new company whose system will enable 
consumers tc download spoken audio via the Internet for mobile playback, and Progressive 
Networks, the recognized streaming media market leader, today announced a jointly developed 
solution that will soon make it possible for consumers to quickly download RealAudio?,'(hovi> spoken 
audio content from the Web for mobile playback on Audible's new portable, handheld PC peripheral. 
This will mark the first time that consumers can access RealAudio spoken content away from the PC 
by downloading compressed digital audio files and storing them on Audible's 3.5 ounce Audibie 
player for playback anytime, anywhere. This new mobility is expected to appeal to the estima^d 84 
million people who drive alone to work each day, the 50 million people who exercise regularly, and to 
the more than 20 million Web users who have downloaded Progressive Networks 1 RealPlayers. 

The mobile solution for RealAudio brings an added dimension to the Audible system, which will be 
introduced this fall. Cornerstone to the system is Audible's playback peripheral - the Audible player 
- and a vast selection of spoken audio content available for purchase from Audible's Web-based 
store located at http://www.audible.com. At launch, the Audible.com store will offer more than 10.000 
hours of spoken audio programming from close to 60 leading audiobook publishers, business 
conference providers, and educational and cultural institutions. Programs will be available for 
purchase, download, and listening using the Audible player with headphones or via any automobile 
stereo system. The agreement between Progressive Networks and Audible means that RealAudio 
content can be accessed and played back via the Audible player alongside content from the 
Audible.com store. 

"We believe there is a spoken audio boom afoot in the culture. It involves the burgeoning popularity 
of audiobooks, continuing education courses, the lecture circuit public readings, business training 
and motivational materials, and the innumerable examples of spoken word audio on the Internet." 
said Don Katz, cofounder and CEO of Audible Inc. "As a result of this alliance with Progressive 
Networks the tens of thousands of Web sites that stream audio via Progressive Networks' server 
technology will be able to offer listeners the option of quickly taking audio away from the PC for 
mobile playback. Internet users will be able to program their drive time and exercise time to listen to 
material they could previously hear only at their computers." 

As a result of the agreement, Progressive Network's Web-based audio will be delivered to the 
Audible player for playback while driving or exercising. The player will hold close to 2 hours of 
RealAudio (.RA) content. Current Progressive Networks streaming audio providers will be able to 
easily upgrade to provide their customers the benefits of mobility using current file formats. 

"Taking RealAudio content from the computer and putting it in the palms of people's hands via the 
Audible Player represents a powerful step in the evolution of the Internet.;" said Rob Glaser 
chairman and CEO of Progressive Networks. "Offering listeners unmatched convenience, 
affordability. and quality of content this alliance is also one of the first to extend the reach and 
impact of the Internet far beyond the confines of the computer." 



"Audible's introduction of mobile audio via the Internet represents a significant advance for the Web- 
based content community and its customers." said Tom Phillips, president of ABCNews/ESPN 
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Lawline.Com Offering Continuing Legal 
Education 

Sws/ness_Edto^. Business Wire. New York: May.26, J 999. pg. 1 
Abstract (Summary) 

(• DbUSINESS W|RE)--May 26, 1999~Lawline.Com(TM) 
(www.lawline.com), the leading aggregator and broadcaster of law- 
related streamed media programming on the Web, announced today 
that it has begun offering continuing legal education on the Internet in 
partnership with leading bar associations and other providers of 
continuing legal education courses. The bar associations will use 
Lawline.Com(TM) as a course delivery tool to help their me'mbers 
fulfi ll annual continuing education requirem ents that lawyers must" 
meet as a condition of jretain^^ng thei^ pracficeT" ~ 

» Jump to indexing (docume nt det ails) 

Full Text (276 words) 

Copyright ®BusinettVWm May 26, 1999 

NEW YORK--(©BUSINESS WIRE)--May 26, 1999-Lawline.Com 
(TM) (www.lawline.comj, the leading aggregator and broadcaster of 
law- related streamed media programming on the Web, announced 
today that it has begun offering continuing legal education on the 
Internet in partnership with leading bar associations and other 
providers of continuing legal education courses. The bar associations 
will use Lawline.Com(TM) as a course delivery tool to help their 
members fulfill annual continuing education requirements that 
lawyers must meet as a condition of retaining their license to 
practice. 
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^ Abstract 
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Search Clear 



Managing partner Alan J. Schnurman of Zalman & Schnurman, which 
formed Lawline.Com(TM) as an outgrowth of the firm's successful 
personal injury, negligence and insurance litigation practice, said, 
"Webcast courses, while not intended to replace 'in-person' offerings, 
"make it possible for busy attorneys and paralegals to stay current in 
their practice areas at a time and place that is convenient for them." 
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The site combines audio and video webcasting w ith downloadable 
textual materials. 

"In addition to its comprehensive program of Continuing Legal 
Education, Lawline.Com(TM) offers bar association programs, law- 
related public affairs programs, information for consumers about the 
law and advice about how to hire an attorney. Lawline.Com(TM) also 
offers a variety of unique advertising opportunities of interest to 
practicing attorneys, legal publishers, products affiliated with legal 
services, and general advertisers eager to reach lawyers and their 
clients. 

"Lawline.Com(TM) has the network infrastructure and expertise to 
deliver or 'stream* hundreds of live and on-demand audio and video 
programs over the Internet or Intranets to hundreds of thousands of 
users, and by utilizing the power of the Internet, Lawline.Com(TM) 
can reach a much wider audience than has ever been possible, all at 
little or no cost," Schnurman concluded. 
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GETTING AN EARFUL OF LAW ON CASSETTE LEGAL JOURNALS CAN PILE UP, UNREAD. N.J. 
LAWYERS FIND LAWCAST HELPS THEM KEEP UP. 



Philadelphia Inquirer ( PI ) - FRIDAY April 7, 1995 
By: Julie Stoiber, INQUIRER STAFF WRITER - 
Edition: FINAL Section: BUSINESS Page: C0l 
Word Count: l ,023 

Memo: 



LEGAL SERVICES 



Lawyers, the saying goes, are information-hungry and time-starved. 

Which would explain the stack of reading material teetering next to Carl D. 

Poplar's desk. 

. "You fall behind, " admits the Turnersville trial lawyer. 
It's no wonder. 

With new laws being created every day- by legislators and by judges 
rendering opinions in cases - the demands of keeping up never let up. 

Legal journals pour into lawyers 1 offices and pile up on their 
credenzas, along with a bewildering array of newsletters and magazines and 
the daily mail . 

Summer is the worst. 

"It's a war in August," Poplar says. "You get a flurry of (court) 
opinions in July and August." 

A lawyer not knowing the law would be like a baserunner not knowing how 
many outs there are: It could cost him the game. 

Poplar, though, has found a new way to stay on top of things. 




Text: 
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A year ago, in his stack of mail, he came across a brochure for a 
product called Lawcast, a news service on audiocassette for New Jersey 
lawyers . 

Poplar, who spends a lot of time in his Cadillac driving between the 
office, the courthouse and client meetings, figured he'd pop Lawcast in his 
tape player and give it a try. 

It wasn't boring. 

And that was a surprise, since Poplar had listened to plenty of 
tape-recorded legal seminars that made his eyes glaze over. Lawcast, he 
says, was different - like a radio show for lawyers, complete with anchors, 
interviews, sound bites, headline newsreaders and musical segues. 

A year later, he's still subscribing - and requiring the other lawyers 
at Poplar & Eastlack to listen to the tapes, too. They receive a 60- to 
90-minute tape every two weeks. 

"I feel better informed," he said. 

That's just the reaction Jason B. Meyer, Lawcast f s inventor, had counted 

on . 

The inspiration for Lawcast evolved during Meyer's 4 0-minute commute to 
his law office. 

"I listened to a lot of all-news radio and a lot of NPR, " said Meyer, 
37, "but I was having trouble keeping up with my reading." 

And then the former broadcaster had a thought: What if you presented 
legal news in a format like National Public Radio's Morning Edition and All 
Things Considered? 

With audio, lawyers could listen while they commuted, walked the dog, 
jogged, rode the exercise bike., or waited for the kids in the parking lot 
at the library. 

"Even computers - no matter how good they get, you J^.an 1 1_ use them in the 
car r^^said Meyer, of Pennington. "You can'l use them as you walk/" ~\ 

By'Tfie'Tfime Meyer^eftlJhris^J^w firm to "start Lawcast, he~fiaa~a~'much 
shorter commute: In (January 199j ) he resigned as an associate in the 
Princeton office of JDe^ hert Price & Rhoads, the Philadelphia law firm. 
He and his wife, Tracy Wurzbach Meyer, 34, formed Vox Juris Inc. (the voice 
of the law) with capital from private investors. 

Their first' edition of New Jersey Lawcast was ready that May, and they 
introduced it through ads, direct mail and booths at legal events. Lawyers 
subscribe as they would to a newsletter and receive a tape every other 
week, accompanied by an outline, for $329 a year. 

The challenge is to make the tapes interesting, given that legal reading 
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can be dry as dust. The Pelican Brief it's not. 

The meatiest part of Lawcast is CaseReel, in which two anchors - 
including Meyer - trade off talking about recent court decisions. The 
digest is interspersed with legislative news, features on topics such as 
tort reform, reports from Lawcast' s Washington bureau, a calendar of 
events, and general legal scuttlebutt. 

"Almost all of our reporters are lawyers ,". Meyer said. "When it comes to 
interpreting cases, you need a lawyer with practical experience." 

Lawcast started with four full-time employees, including the Meyers, and 
it now has .10. It employs 10 to 15 freelancers. 

"We do all of our own recording, sound editing, tape duplication and 
subscriber fulfillment," Meyer said in an interview from the company's 
office-studio in Pennington, N.J. 

Poplar, the Turnersville litigator, doesn't just listen to Lawcast, he 
analyzes it. 

He thinks the dialogue among anchors and correspondents "keeps you 
focused. " 

And the way the case digests are interspersed with soft news aids 
absorption. "If they just did CaseReel after CaseReel, you'd lose it," 
Poplar said. "The features let the mind relax, then you get back to 
CaseReel." 

D. William Subin, a Northfield, N.J., courtroom lawyer, is too busy 
reading trial transcripts to listen to Lawcast on the exercise bike. He 
tunes in from the driver's seat of his Audi. 

For him, Lawcast 's pledge to be comprehensive is a safety net: He knows 
he will hear about every decision that affects his practice. "I can't read 
through every case that comes out through every court," he said. 

A subscriber service line helps lawyers get copies of materials referred 
to on the tapes. 

Meyer won't divulge the number of subscribers, but estimates that with 
tapes being passed around law offices, there are 1,000 listeners. 

"It's growing, and it's growing well," he said. 

In October, the Meyers added a Lawcast for in-house lawyers at 
corporations. This month, they will introduce Lawcast for 

intellectual-property lawyers, and next month an edition for employment and 
labor specialists . 

"We'd very much like to do Pennsylvania," Meyer said. "Our plan is to 
expand the product." 
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With 50 states, and myriad legal specialties, the growth potential is 
attractive. 

"We're in this for keeps, to become a national legal publishing 
company," said Meyer, a 1985 graduate of Penn Law School. "I hope that this 
will turn out to be more lucrative than the law practice.". 



Caption: 
PHOTO 

PHOTO (3) 

1 . Jason Meyer and Tracy Wurzbach Mayer started a subscription service last year to offer the latest in legal news. 
Jason Mayer says he got the idea during a commuter train ride. (For The Inquirer / CHERIE KEMPER-STARNER) 

2. Jason Meyer chats with Lawcast managing editor Doug Schlatter while waiting for a recording to finish. 

3. Jason B. Meyer in the Pennington, N.J., broadcast studio of Lawcast. Lawcast is a news service on audiocassette 
for New Jersey lawyers. (A02> 

Copyright Philadelphia Newspapers Inc. 1995 
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Reach out and teach someone 

eoyers, Karfa. Association Management. Washington: Jun 1996. 
Vol. 48, Iss. 6; pg. 41, 8 pgs 

Abstract (Summary) 

The greatest challenge for associations when using technologies to 
teach is figuring out the most appropriate medium to try - according 
to their own development and operating costs, member access and 
the kind of information they want to convey - and then fitting the 
message to that medium in a stimulating and effective manner. A 
number of associations are using technology - ranging from 
telephone to satellite to CD-ROM - to reach out and teach new 
audiences. The experiences of the following associations are 
discussed: 1. the American Production and Inventory Control Society 
(APICS), 2. Nebraska Continuing Legal Education Inc., 3. American 
Association of Critical-Care Nurses, 4. the Mortgage Bankers 
Association of America, 5. the American Society of Charted Life 
Underwriters and Chartered Financial Consultants, and 6. the 
Medical Library Association. 

» Jump, to .indexing (document .details) 
Full Text (3579 words) 

Copyright American Society of Association Executives Jun 1996 
[Headnote] 

Associations are serving up their education with a variety of technologies. 
Here's what a handful have tried and what they're learning in the process. 

Thinking you can offer click-on or downlink or dialup technologies 
and have members spontaneously tune in to be taught is like thinking 
your association's strategic plan becomes implemented upon 
conception. You'll likely have to put in months-even years-of 
planning, developing, and fine-tuning before you see significant 
results. 

Since technology is merely the courier, the message of your 
educational offerings is still the primary link between you and yours. 
The great challenge with using technologies to teach is figuring out 
the most appropriate medium to try-according to your own 
development and operating costs, member access, and the kind of 
information you want to conveyand then fitting your message to that 
medium in a stimulating and effective manner. 

Association executives interviewed for this article are using 
technology-ranging from telephone to satellite to CD-ROM-to reach 
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out and teach new audiences, including segments of their own 
memberships that were never before able to access association 
programming. By experimenting with a variety of technologies, these 
and other association executives are developing learning 
opportunities that fit individual schedule preferences, learning goals 
and styles, and budgetary means. In the process, they're finding out 
what potential problems and payoffs come with developing new 
learning models for an increasingly tech no-oriented audience. What 
they've learned may hold some good lessons for you. Be bold 

"We went cold turkey with computer-based testing," says Patricia 
Kutt, CAE, director of education for APICS, the Educational Society 
for Resource Management, Falls Church, Virginia, an association of . 
70,000 manufacturing professionals with a staff of 90 and an annual 
operating budget of $20 million. 

For the past 20 years, APICS has been in partnership with 
Educational Testing Service to offer the modular series otexam&jor 
its twose parate certificatio ns. (APICS is now working wifh The 
Cfiiuncey Group InternaTional, Ltd., an ETS wholly owned for-profit 
subsidiary.) Interested in developing a pilot program for all its testing 
programs, ETS approached APICS in 1991 to consider moving from 
paper-and-pencil examinations to a computer-based testing (CBT) 
method (also called computer-based training). 

Risk. After two years of research to develop content items and 
courseware, APICS and ETS entered a seven-year multimillion-dollar 
contract, with both sharing a percentage of the risk and reward and 
with development costs spread across that time period. 

Certification isn't required for APICS members, although traditionally 
members have pursued it and companies have encouraged and 
usually paid for it for employees. In fact, so strongly do companies 
support certification that when APICS needed to hike test fees by 40 
percent to offer CBT, few balked at the higher prices. Moving to CBT 
as a testing method made sense in terms of APICS members, too, 
says Kutt, since 80-90 percent work with computers on a daily basis. 

Convenience. Before CBT, APICS administered approximately 
55,000 tests per year, so it wasn't prepared for the significant drop-off 
that paralleled the transition to CBT. The association was convinced 
that the new method offered much more convenience for members. 
For example, instead of the six weeks previously required to lock in 
on registration dates, members can now register within 48 hours. 
Test dates are more flexible and more frequent. Instead of a noisy 
classroom setting, where exams traditionally took place, members 
now have more than 250 computer-equipped, noise-controlled sites 
where they answer questions with the simple click of a mouse and 
get scores immediately instead of waiting six to eight weeks. And 
since the instant results allow an individual to take multiple exams the 
same day, the new method makes it feasible for a member to go 
through the series of modules within a few days if desired instead of 
the one-tothree-year cycle previously needed to complete 
certification. 

APICS has no tested results for why the drop-off occurred, says Kutt, 
but in a phone survey of approximately 1 ,000 certification candidates, 
it found that more than 80 percent were waiting or putting off testing 
because of professional or personal schedule conflicts or because 
they said they felt unprepared. 
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Geography. APICS has since done some additional investigation into 
possible culprits. "One reason may be less-convenient site location," 
says Kutt, although she admits the association felt it had researched 
and solved that issue early on. "One project group did an extensive 
sitegap analysis whereby they mapped locations of old sites and then 
mapped new computer sites, drew concentric circles, and found that 
almost no new site was more than an hour from a previous site," 
explains Kutt. While you'll never please ail members with regard to 
location, says Kutt, APICS now has a better understanding of how 
geography plays a part in the success of new delivery mechanisms. 
"For Texans, increased distance is perhaps not as much of an issue 
as for someone in West Virginia or North Carolina. If a new site 
means having to cross a mountain at night in the winter, getting there 
is much more of a hassle. Such physical geographic barriers were 
never even considered as a hindrance for test-taking." 

Another possibility for the lower numbers is what Kutt calls the "herd" 
factor. Often a company will work to get members trained together, 
so that the same group of individuals have traditionally gone through 
workshops and tests at the same pace. "Now test sites might not be 
able to accommodate large numbers at the same time, and with 
increased flexibility, individuals might sign up at their own 
convenience-or not at all if other things come up," says Kutt. "The 
bonding experience is fragmented." 

Incentive. As a result, APICS is getting chapters more involved with 
tailoring educational needs and encouraging members to complete 
certification modules. Some chapters have started a group voucher 
system, where they conduct training workshops that include the cost 
of the exam, thereby providing extra incentive for individuals to take 
the tests before the vouchers expire. APICS and its chapters are also 
tapping previously tested individuals to help get the word out that 
CBT is a great improvement upon paper and pencil. With these 
renewed efforts, APICS is watching the numbers gradually climb for 
1996. 

Giving a new technology a minimum of a year to catch on is among 
the wisdom Kutt is eligible to share. As for budget, "Most people 
budget at the same level when implementing a new delivery method. 
Budget anticipated revenue lower instead," says Kutt. "Anticipate that 
there will be a drop-off, because there usually will be a decrease at 
first." Finally, "If possible, avoid changing multiple elements of your 
program all at once," says Kutt. "We changed the method, the sites, 
test fees, times, and registration process procedures, and we upset 
the herd factor. If statistical tracking is important to you, keep in mind 
that when you change everything at once, it is almost impossible to 
determine which of the multiple variables resulted in success or 
failure of the project." 

Be considerate 

"Everyone needs to look at the value of their members' time and how 
to deliver information to members and customers accordingly," 
submits Cynthia Lilleoien, executive director of Nebraska Continuing 
Legal Education, Inc., Lincoln, the educational arm of the Nebraska 
State Bar Association. 

NCLE's 2.5 full-time-equivalent staff positions serve the 8,000-plus 
individual attorney-members of NSBA, of which about 4,500 are 
actively practicing. While there is a mandatory membership in the 
state bar association, continuing education is currently not a state 
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requirement for attorneys. (NSBA does have a petition before the 
Nebraska State Supreme Court to propose a ruling on mandatory 
continuing legal education.) Positioning yourself with a $489,000 
annual operating budget in an education market that doesn't directly 
depend on you for its survival but that may one day have a very 
urgent need for your information is something Lilleoien can comment 
about. 

Reach. In addition to the three half-day satellite programs NCLE has 
offered each year since 1993, the organization more recently has 
pursued telephone seminars. "It's an alternative way to reach people, 
particularly in outlying regions of the state," says Lilleoien. And in a 
sparsely populated state such as Nebraska, this especially makes 
sense. 

NCLE launched its first series of 1 JAhour programs this January. 
While the numbers for the first series were low-a total of about 65- 
LiHeoien says to keep in mind that "no one has to do this." In terms of 
outlay virtually no risk is involved, says Lilleoien. NCLE was able to 
promote the three seminars in one brochureoffering a discount to 
attend all three. Staff time and costs primarily entail recruiting 
presenters, who can make presentations from their own offices if they 
like. 

NCLE works with a company called Tele-Seminars to air the 
programs. "We negotiate an hourly rate per person registered based 
on what we do," says Lilleoien. "I operate the control phone, we 
register people, send out materials, and so forth. So we're able to get 
lower rates." In turn, NCLE charges participants $59 for a single 
program, but registrants pay no phone charges. Each registrant is 
assigned a personal pin number with which to connect to the seminar 
so that the system can track when a participant logs in and out. An 
attendance record is automatically kept for NCLE. 

Access. "This delivery mechanism will become more viable, 
especially if the state makes the mandatory continuing education 
rule," says Lilleoien, who believes audio is underused and often 
taken for granted. '"You can reach a good percentage with audio that 
you wouldn't otherwise. As people appreciate time constraints, they 
may recognize that audio offers conveniences such as allowing them 
to eat lunch in their offices while participating in the seminar," says 
Lilleoien. "And unlike other equipment, most everyone has a touch- 
tone phone they can access in their offices or homes." Another 
benefit: Tele phone seminars don't hinge on the w eather. "For one of 
the seminars we offered, some of the major roads were closed due to 
ice. But we were still able to have the seminar," notes Lilleoien. 



Be available "We feel we've really stepped in to deliver," says Melody 
Davidson, program development specialist, American Association of 
Critical-Care Nurses (AACN), Aliso Viejo, California. "Most hospitals 
used to have educators on staff. Many of those positions are being 
eliminated, and nurses still need the education," she explains. 

Three years ago, AACN-which has an annual operating budget of 
$12 million and a staff of 100 serving 77,000 members-tried offering 
continuing education in a satellite format. They soon found out that 
many hospitals did not have the necessary downlink capabilities, and 
the onetime broadcast meant many weren't able to attend. 

Flexibility. In lieu of the satellite programs, AACN now videotapes 
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presentations on various subjects and sends copies directly to site 
coordinators. Sites vary from chapter-sponsored to hospitals or even 
restaurants. Individuals can view the Videos at their convenience or 
as a group. For each of the six programs AACN develops throughout 
the year, 10 different audio-bridge hookups are scheduled during the 
course of several months so that an individual site can dial into a free 
j300rwmber during any of the scheduled times to have live 
connection to the presenter to ask questions. 

For AACN's spring series, more than 8,000 members registered"four 
times what we anticipated based on the several hundred we had via 
satellite," says Davidson. Video development and marketing costs of 
the program-which are offered free of charge to members-are 
underwritten by a sponsoring company. 

Variety. In addition to video, AACN offers continuing education 
online. IQNow, an AACN private network that premiered last year 
currently serves about 400 subscribers. Shannon Spear Carter 
AACN project manager, says the association is aiming for 3 000 
subscribers by next year. Subscription costs to the service run as low 
as $6.95 per month. "We will have continuing education tests 
available online where you click on the answers, and when you've 
finished, it bounces back a message with immediate results" to the 
test taker and provides AACN with a record of the results at the same 
time, says Carter. AACN also is developing whole courses to offer 
online. A recent six-week course on alternative therapies charqed 
$450 per registrant. a 

Be human 



Where I see online versus computer-based training is that you can 
have that interaction with multiple humans online. It can be tough to 
sit there and do a program by yourself," says Joyce Kappeler, senior 
staff vice president of education, Mortgage Bankers Association of 
America, Washington, D.C., an association of 2,600 member 
companies representing 250,000 mortgage bankers and related 
industry professionals. MBA, which has a staff of 134 and an annual 
operating budget of about $24 million, is currently working with a 
company to develop a pilot course for access via a private network 
that will be interactive among students and instructors. With class 
sizes limited to 1 5-30 people, participants can get to know each 
other, be assigned to work groups, and receive individual feedback 
by instructors. 



Online ventures aside, MBA started developing computer-based 
training products in 1988, when it produced a floppy-disk primer on 
mortgage banking to sell to member companies. Sales of the tutorial- 
an introduction to all facets of the industry-climbed in the early 1990s 
When it came time for a revision, MBA decided to launch a more 
abbreviated multimedia option in CD-ROM format. MBA launched a 
demo at a conference last October and recently rolled out the 
finished product. 

Choice. The tutorial is still available in a floppy-disk version, says 
Kappeler, who felt it was necessary to offer a traditional format for 
those companies that don't yet have multimedia capability. The three- 
disc CDROM version translates into about 60 floppy disks for the 
same information. Because some companies that do have 
multimedia capability may not have very high-end versions, MBA 
decided to go light on the video portion as well. "If you don't have a 
PC that reads the video, it could end up really slowing you down. Or 
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if you don't have the voice capability, it might be useless to you. We 
needed to take all this into account when developing the product. At 
the same time, we wanted to be competitive and appealing," says 
Kappeler, especially to a younger market that is typically high-tech 
and that would most likely be using the product. 

Kappeler warns that you'll get a lot of price ranges for a CD-ROM 
project. Development costs could go as high as $150,000. MBA 
worked out a co-venture where it paid an upfront fee of $25,000 with 
a certain per-disc packaging and shipping cost to the vendor. The 
association then receives the remainder of the product fee. 

Byproducts. The complete tutorial, which includes three modules and 
an examination/certification package, sells for $800. Individual 
modules sell for $225. "The company we're working with has also 
come up with ideas for byproducts, such as a terminology glossary 
that users can install on their Windows help screens," says Kappeler. 
MBA is looking to acquire authoring software and equipment to bring 
future CD-ROM product development inhouse, and has reshaped a 
vacant staff position to require experience in distance learning. 

Be relevant 

"If the mix is right and you have a strong chapter base, in the end, 
satellite conferencing is really the most cost-effective way to deliver 
education to a large part of your membership," says Marshall Upson, 
assistant vice president of continuing education programs for the 
American Society of CLU and ChFC (chartered life underwriters and 
chartered financial consultants), Bryn Mawr, Pennsylvania. 

The association, which represents 35,000 members, has a staff of 55 
and an annual operating budget of $8.5 million. It has conducted 
satellite conferences since 1982 and currently offers three programs 
annually. The latest conference, in February, was broadcast to 315 
sites to a combined audience of approximately 7,000 people. 

Content. While the association represents insurance salespeople, the 
satellite conferences aren't aimed at professional skills-how to sell 
insurance. Information presented via satellite should be much more 
timely than that, says Lipson. Speakers and panelists present current 
interpretation of IRS tax codes and taxpayer issues to advise 
members so that they can better do their jobs, he says. The 
association doesn't use professional speakers or scripts. Rather, 
accountants and attorneys who specialize in tax code issues and 
industry professionals compose the cast. 

When the association switched its program format several years ago 
from 4 1/2 hours to 3 hours, nearly 100 percent of the members said 
to cut live call-in questions, since in some cases panelists would 
receive obscure questions of little interest to the main audience, says 
Lipson. "When we changed format, we almost doubled our audience 
within a year." 

Quality. "One reason for our success is that we bring in TV people to 
work with our speakers. We spend lots of time and effort to develop a 
coherent flow to the program and spend a full day in rehearsal," says 
Lipson, who believes that many organizations don't sustain such a 
program because they aren't making good television-'they're 
videotaping a lecture series." 
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"Contrary to what is probably the trend in most associations, we don't 
leverage this product," says Lipson. "We believe that the exclusivity 
of the conference has helped raise attendance at the event." The 
association initially tried selling videotapes of programs, but found 
there wasn't much of an aftermarket. An audio version of each 
conference is available, however. In recognition of time zone 
differences, the association does rebroadcast each program later that 
same day. 

Distribution. Another critical factor to successful satellite 
programming is a well-oiled distribution system, says Lipson. "We 
have a very strong partnership with our chapters. We let them know a 
year in advance the programs we're doing. We wholesale the 
program, and we give them promotional copy." In turn, chapters do 
local promotion and pay for the sites. Some even serve food, says 
Lipson. All attendees pay a per-person fee that goes back to the 
national association, but chapters have the autonomy to tack on their 
own fees if they think the market will bear it. Some choose to 
subsidize the program. 

Chapters likewise have autonomy in what they do following a 
program, says Lipson. Some sites invite a resident expert to discuss 
content or field-related questions. Others do follow-up at a later date 
using workbook materials. 

Costs to the national association run approximately $125,000 for 
each program, including studio expenses, camera crew, and lighting 
as well as honoraria and travel expenses for the speakers and 
production and shipping of workbooks sent to attendees prior to the 
program. This does not include costs that individual chapters incur for 
promoting and hosting the event-including room rental and downlink 
fees-that may vary widely depending on location. 

"We are at a point where we make a considerable amount of revenue 
this way, some of which goes back into an R and D account," Lipson 
explains. "We continually want to try new things," he continues, such 
as incorporating closed-captioning for hearing-impaired participants. 

"The great advantage of this technology," says Lipson, "is that we 
can deliver programs to the smallest membership with top-level 
speakers they might never get the chance to receive at such a low 
cost and in their location." 

Be brave 

"Technology is conquerable," attests Reneta Webb, who serves as 
director of professional development, Medical Library Association 
(MLA), Chicago. "Move ahead." The caveat: "Use the technology that 
fits the educational event. To determine the fit, you have to look at a 
variety of things, including whether the market is there," says Webb. 

Market. Association educators would do well to remember that 
continuing education is marketdriven, says Webb. "Adults tend to 
take courses and to go to workshops because of some immediate 
needpersonal or professional-or some kind of licensing or 
accreditation requirement." 

Also worth bearing in mind is the learning style of your members, 
although when it comes to getting members on board with 
technology, Webb admits that she has it easier than most. Close to 
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70 percent of MLA's 5,000 members have electronic access, and not 
only is downlink capability for satellite conferencing widely available 
among MLA membership, but many have uplink capability as well. 



Hence, it wasn't a difficult decision for MLA, with a staff of 20 and an 
annual operating budget of $2 million, to develop a 90-minute 
satellite program on the role of the library in accreditation-a hot topic 
within the profession. For this first program, aired in March, MLA 
charged $295 per downlink site. The association did not charge 
individuals fees. A total of 92 downlink sites connected nearly 1,300 
MLA members. 

Webb estimates that the conference itself incurred $30,000 in direct 
costs and an additional 50 percent when figuring in staff efforts. 
"When we were first looking into satellite, we received production 
proposals that ranged from $16,000 to $138,000," says Webb. MLA 
was able to review tapes done by the various production companies 
bidding to ensure they'd get the best quality for what they could pay. 

Spurred by the success of this first program, MLA is pursuing co- 
sponsorship of a satellite conference in 1997 with the American 
Association of Law Libraries, Chicago, and the Special Libraries 
Association, Washington, D.C. 

Demand. Currently, MLA is developing a self-study course on library 
accreditation for access via the Internet. 

"There is a certain kind of glitz in electronic methods of 
communication," Webb comments. "However, when we've surveyed 
members, written workbooks are still the top choice. There's still a 
large demand for paper-based communication." Webb is convinced 
that this technology surge won't take the place of standup classroom 
education either-at least not any time soon. Ultimately, says Webb, 
"technology adds options and alternatives." ' 



[Author Affiliation] 
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^/Audible, com and Audio Highway go online 
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portable pocketsized devices. 
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The advantages to publishers and consumers are many, said Don 
Katz, president and CEO of &Audjble. Customers can program a mix 
of spoken audiobooks, magazines and radio shows-for their morning 
commute. For publishers, putting audio on the Internet avoids the 
costs and time-consuming processes involved in manufacturing 
audio books. "There's no packaging, no returns, no duplication 
costs," Katz noted. Since the cost is minimal, there is little risk to 
publishers. Out-of-print titles can remain online indefinitely and timely 
information (such as news reports and stock quotes) that would be 
impractical to put on retail audio are easy to download on a daily 
basis. 



Publishers have expressed enthusiasm about the new format. "I think 
it's a terrific idea," said Stefan Rudnicki, executive producer of Dove 
Audio. "It may take a while to really catch on, and the technology has 
a little distance to go-they need to be able to put lengthier material on 
the players. I hope the sound quality can get better, too. 
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"Overall, we love it because it gets us directly to the listener without 
the intermediary of a buyer deciding what they think their customers 
want to listen to. That's a major advantage, because we have product 
that might not be tied into bestsellers or may have a niche market 
that's difficult to reach." 



RIGHT SIZE: ©Audible's handheld unit. READY FOR THE ROAD: Audio 
Highway's player. 

For her part, Judy McGuinn of Time Warner AudioBooks said, "We 
believe the online sale of audiobooks reaches a new audience for 
this medium. If they discover it online, they may choose to buy it 
there in the future, but they may also choose to buy it in traditional 
bookstores as well." 

Significant by their absence are Simon & Schuster Audio and BDD 
Audio, both of which have chosen not to provide content for the 
Internet companies as of yet. "Our primary concern is that protection 
for the copyright holders of the audiobooks is maintained, especially 
against unauthorized multiple copies of the work," explained Seth 
Gershel, senior v-p and publisher of Simon & Schuster Audio. But, he 
added, "Our goal is the widest possible disseimination of the 
audiobook format. If these systems help consumers to find enjoyment 
in audiobook listening, then we will find a way to support them." 

Exclusives for C/Mudible 

In terms of audiobook content, Audible.com is the clear winner: the 
company has signed exclusive deals with most of the major audio 
publishers, including ©Random. House Audiobooks, Time Warner 
AudioBooks, HarperAudio, Dove Audio and Books on Tape. (Penguin 
Audiobooks provides content to both companies.) ©Audibje's site 
includes an impressive list of 1 300 audiobooks, including 65 ©New 
York Times bestsellers. Audio Highway carries only 90 titles, 
including a mere three bestsellers. If a customer is looking for a 
particular audiobook, ©Audible is far more likely to have it. ©Audible 
has also snared such popular radio shows as Car Talk and Garrison 
Keillor's Prairie Home Companion, business newsletters, and the 
Economist magazine. 

Audio Highway offers music, which Audible.com does not. But again, 
the choice is limited-fewer than 60 music selections, and only a 
couple of stars among them (the Temptations, Barry White and 
Chaka Khan are the biggest names). However, Audio Highway does 
have Associated Press news updates, Newsweek magazine and all 
of ^National Public Radio's original shows. And Audio Highway has 
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more pieces of content overall: 8000 selections, compared to 
• ^Audible's 3600. 

Audio Highway's biggest advantage is that its downloads are free. 
.' 'Audible charges listeners $6.95 to $9.95 to download audiobooks 
and $1.95 to download radio programs, while Audio Highway 
listeners download for free but receive up to six minutes of 
advertisements per hour of content. (The ads are at the beginning 
and may be skipped.) The advertisements are geared to the interests 
of the individual listener, based on the type of audio he or she 
habitually selects. Both companies' players cost about $200. 

In terms of sound quality, Audio Highway is far superior. It uses 12 
megabytes of memory for one hour of content, which results in 
crystalclear sound; (i)Audjble uses only four megabytes for two 
hours, and the difference in sound quality is noticeable. But there is a 
tradeoff: with a 28.8 modem, one hour of material takes 40 to 60 
minutes to download from Audio Highway, but only 14 minutes to 
download from ^Audible. Audio Highway's player can hold only one 
hour of material, while Q Audible's holds two hours. 

Both Web sites became operational last September, but ©Audible 
has been quicker to get its player in customers' hands-its player has 
been available since December. Audio Highway has taken orders for 
its player, but so far only certain test markets, including the University 
of Texas, have received them. Audio Highway president Nathan 
Schulhof said the company has just completed a new Windows 
version of the player and will begin shipping them to customers within 
six weeks. Both companies say that "thousands" of customers have 
ordered their players. 

Schulhof also said that in the second quarter of 1998, Audio Highway 
service will be upgraded to allow customers to listen to Audio 
Highway downloads on devices they already have, such as ©Casio- 
style handheld organizers. 

Reaching Out on the Net 

Both companies are f rying to extend their reach to other areas of the 
Internet. (^Audible ecently teamed with Progressive Networks to 
allow Audible Listeners to download RealAudio content to their 
^'Audible players, 'RealAudio is a format used on many Web sites. 
The sites will need u upgrade to make this option available, 
however.) Audio Hignway has hired Infoseek founder Bill Peck, who 
is trying to negotiate deals with the major Internet search engines, 
such as fcYahoo, Lycos and Infoseek. "All of the search engines 
have 'channels' such as automobiles or travel," said Peck. "An 
interesting way to grow this business is to build audio channels into 
the existing sites, so you would not only see the text content, but also 
download audio versions. Plus, it gives the search engines the ability 
to sell not only banner ads, but audio ads as well." 

^Audible Jnc. is located in Wayne, N.J. Its financial backers include 
^KJeiner Perkins Caufield. & Byers, Patricof & Co., AT&T Ventures, 
Cyintel. the Thomson Corp. and Ironwood Capital. Audio Highway is 
located in Cupertino, Calif. Schulhof declined to name its backers, 
saying only that they were private investors. 

•i)Audible.lnc : may be reached at www.audible.com or (973) 890- 
4070. Audio Highway may be reached at www.audiohighway.com or 
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